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*10. @AEREE Brand congruence (1-7) (1=3ER1E Very Low, 7=3F%® Very High)

1 2 3 4 5 6 7

=11 I5ERRBMNEIEFRE (30—50%F)
Briefly explain why you chose/rated it this way (1—2 sentences).

“12. B LESE, RENETiEiFg?
After disclosure, will you change your choice?

A FIAGS + Al R, fRESOE Al ER” "
Figure C: Real model + Al background, labeled “Partially Al-generated

B: ELAMS + Al £, RARE Al £5L
Figure B: Real model + Al enhancement, no Al-generated label

C: ARISE, RITE Al B
Figure A: Fully Al-generated model replacement, no Al-generated labe
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O £ Yes — MIEIZ new choice: A
O £ Yes — MIEEIZ new choice: B
& Yes — MTEi%#E new choice: C

O F£&No

*13. RIS R BIIRELZE/ B F?
Which information affected your decision the most, and why?

14, TEFHAEZEOTN, BHF (1=RER)
Rank the following by importance (1=Most Important): [£iF 2]

[ Al {&m3%E8ARE Transparency
[] EAMBI589%51E Presence of real humans
[ 3 Esz/2i88m Over-perfection / Eeriness

*15. {REEIEZ DAL TIER AI?  (F133%) Where can brands safely use Al? (Select
all that apply) [Zi£2]

(] #8158 Backgrounds

(] 588/8BH Props & clothing

[ &%/#aE1838 Colour & composition enhancement
(] B A4 Minor retouching of real humans

[J EREAS Full Al models

[ &1t Other: ___

*16. HIRWEEKE R/ THR N, BER2MLTERRR?
When an ad feels “fake/uncomfortable” to you, which elements usually trigger that? (e.g.,
smile, eyes, skin, proportions, lighting, colour...)
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7. BYESSEHR A

Would you allow us to quote your answers anonymously in our academic report?
O B | agree

O FEE | do not agree

i
Ha
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Al MEABSIEREEENKXAI Visuals & Emotional
Connection Test
KOBEFBTHRAR RMEER A LRAEABTH, BLIFRRFWEBEEOMBRIE". 989589
W, FAEBRES, WATERRR., AFDRTERNESS.
X EREEBNARE, ErIMELRE. WS 5!
This survey explores which “boundaries” in Al-generated brand visuals affect consumers’ emotional

connection. It takes about 5—8 minutes. Responses are anonymous and for academic use only. By
proceeding, you consent to participate. You may exit at any time.

*1. 424 / Button

O @A/ | consent
O FEAFEE / | do not consent

RBFABR wEEE RHEALE #18

Section A | 158 / Demographics

*2 {REIEE / Age
O <18
O 18-25
O 26-35
O 36-50
O 50+
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*3. fREIMERY / Gender
& Female
D & Male
0 3=t / EAth Non-binary / Other

) INERiEFE Prefer not to say

*4 (RRBEREF IR ERMASB? / Do you follow fashion brand content?

) 2% Frequently
_ 18/R Occasionally
R/> Rarely

MA Never

Section B | §—HARRMN

=5. 3k BAEE(LZ Chanel? Which image better fits Chanel?
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Om|a
Oms
Omc
O #7FE1E Neither

*6. KBRS RERN?
Which image feels more emotionally engaging ?

OmA
Oms
Omc
O F£3) No difference

*7. 320 Warmth (1—7)  (1=3E%1% Very Low, 7=3E4& Very High)

5 * Kk Kk K K K
8 * k% * Kk Kk *
c * Kk Kk K K K

*8. 15 RIS /£ Emotional connection (1-7)  (1=3E%1 Very Low, 7=3E% 3 Very
High)

-
N
w
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(&)
o

A * % * K *x *
8 * Kk Kk Kk Kk K
c * % k% % % %X
*9, FISER% Authenticity (1-7) (1=3E%1E Very Low, 7=3E%% Very High)
1 2 3 4 5 &
A * Kk Kk Kk Kk %
B8 * Kk Kk Kk Kk K
c * K% Kk * Kk *

~
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