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1. User Experience Question: When was the last time you used AI to generate brand images? What was the scenario? Expert: The last time I used AI-generated visuals was when preparing promotional materials for a new product launch. We needed to quickly create visuals aligned with the brand’s style, including detailed product shots and variations across different settings. AI significantly improved efficiency, particularly by producing multiple stylistic versions within a short time frame.
2. Biggest Challenge Question: During the process, what was the most frustrating or time-consuming part? Expert: The biggest challenge was ensuring visual consistency in the generated images, especially the accuracy of brand tonality and colour presentation. Most of the time, manual corrections were still required, particularly when dealing with complex textures and materials. AI also struggled with very specific details such as lighting and shadows, which had to be refined in post-production.
3. Issues of Visual Consistency Question: Where do you think AI-generated images most often go wrong in representing brand tonality? Expert: AI-generated images sometimes look visually appealing, but they do not always convey the correct brand tonality. For example, our brand identity is centred on simplicity and elegance, yet occasionally AI produced designs that were overly complex or overly modern, which clashed with our brand image.
4. Colour Accuracy Question: Have you encountered issues with colour not matching brand guidelines? How did you deal with it? Expert: Yes, this happens quite often. Under different lighting or scene conditions, AI sometimes produces colour shifts—tones may look too cold, too warm, or lack saturation. To fix this, we usually rely on manual colour correction in post-production or generate multiple versions for comparison, selecting the one closest to our brand palette.
5. Ideal Scenario Question: If there was a feature or process to solve these challenges, what would you wish for? Expert: Ideally, there would be an automated feature that can monitor and adjust brand colours, style, and emotional tonality in real time during image generation. This would ensure that each output is aligned with brand requirements, while significantly reducing the need for manual intervention.


